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ARTICLE DETAILS ABSTRACT

Article History: This study explores the role of internal locus of control in shaping the entrepreneurial intentions of women
micro-entrepreneurs in Nepal, with a particular focus on the mediating effect of family support.
Entrepreneurship is a vital component for economic development, especially in developing countries like
Nepal, where women'’s participation in micro-enterprises significantly contributes to household income and
community welfare. To achieve the stated objective, the data were collected from the primary source through
structured questionnaire under convenience sampling technique from 322 women micro-entrepreneurs of
Bharatpur Metropolitan City, Chitwan. The data were analyzed using Process Macro 4 at 95 percent
confidence interval using the 5,000 bootstrapping samples. The findings reveal that women with a strong
internal locus of control exhibit higher entrepreneurial intentions. Moreover, the presence of robust family
support significantly enhances this relationship, providing emotional, financial, and logistical backing that
enables women to pursue and sustain entrepreneurial activities. The findings of this study validated the set
hypotheses that internal locus of control significantly affect the entrepreneurial intention and family support
partially mediated them. These insights underscore the importance of fostering both individual psychological
traits and supportive family environments to enhance women’s entrepreneurial engagement. The study
concludes with policy recommendations aimed at empowering women micro-entrepreneurs through
targeted training programs and initiatives to strengthen family support systems.
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1. INTRODUCTION entrepreneurship (Baldegger et al,, 2017).

Entrepreneurial intention refers to an individual's desire to engage in The role of family support, another critical determinant of entrepreneurial

entrepreneurial activities by leveraging existing business opportunities to
create new ventures (Ramayah et al., 2015). This intention fosters a
positive attitude and behavior towards various risks associated with
entrepreneurship (Gelderen et al, 2018). Entrepreneurial intention
embarks the entrepreneurial activities, serves as a foundational step
towards becoming an entrepreneur (Zhao et al, 2015). It reflects an
individual's belief in their capability to initiate and manage a new business
venture, indicating both desire and readiness to pursue entrepreneurship
(Yildirnm et al, 2016). Characterized by an awareness of business
opportunities and a proactive mindset, entrepreneurial intention guides
individuals towards future entrepreneurial behaviors (Ramayah et al,
2015). This intentionality is influenced by various internal and external
factors, among which internal locus of control and family support have
garnered significant attention.

Internal locus of control refers to an individual's belief about the
underlying causes of events in their life (Flippo, 2010). Locus of control is
a psychological construct that refers to an individual's belief in their ability
to influence outcomes through their actions and decisions (Rotter, 2016).
Those with an internal locus of control attribute their successes and
failures to their own efforts and abilities, demonstrating a proactive
approach to achieving their goals (Flippo, 2010). This internal belief
system plays a crucial role in shaping entrepreneurial intention,
influencing individuals' aspirations, motivations, and behaviors towards
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intention, is characterized by emotional, informational, and instrumental
assistance provided by family members (Altinay et al, 2022). Family
support serves as a source of encouragement, guidance, and resources,
bolstering individuals' confidence and resolve to pursue entrepreneurial
endeavors (Sarafino and Smith, 2022). Particularly for women
entrepreneurs, family support plays a pivotal role in overcoming societal
barriers and fostering economic empowerment (Baluku et al., 2020). In
context of Nepal, women entrepreneurship is emerging as a significant
economic force, understanding the interplay between internal locus of
control, family support, and entrepreneurial intention becomes
imperative (Chaudhary, 2016). Despite facing societal challenges and
limited access to resources, women entrepreneurs in Nepal contribute
significantly to the micro and small enterprise sector, driving economic
growth and social transformation (Gupta and Mirchandani, 2018).
However, they continue to grapple with gender-based discrimination,
unequal access to education and resources, and limited family support,
hindering their entrepreneurial aspirations (Sigdel, 2017).

Therefore, this study aims to investigate the relationship between internal
locus of control, family support, and entrepreneurial intentions among
female micro entrepreneurs in Bharatpur Metropolitan city, Chitwan. By
examining these relationships, the study seeks to contribute to a deeper
understanding of the factors shaping entrepreneurial intention among
women entrepreneurs in Nepal, offering insights for policymakers,
practitioners, and researchers aiming to promote gender-inclusive
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entrepreneurship and economic empowerment initiatives.
2. LITERATURE REVIEW AND HYPOTHESES DEVELOPMENT

The concept of internal locus of control refers to an individual's belief that
they have control over the outcomes of their actions. People with a strong
internal locus of control feel confident that their decisions and efforts
directly influence their success and failures (Zhao et al, 2019). It is a
critical psychological trait that significantly influences entrepreneurial
intentions. Research consistently shows that individuals with a strong
belief in their ability to control outcomes are more likely to pursue and
succeed in entrepreneurial ventures (Son et al.,, 2018). This relationship
underscores the importance of fostering an internal locus of control,
particularly in educational settings, to encourage the next generation of
entrepreneurs. By understanding and leveraging this trait, educators,
policymakers, and mentors can better support individuals in realizing
their entrepreneurial potential. Internal locus of control is a significant
psychological trait that positively influences entrepreneurial intentions
(Shastri et al., 2019). It fosters the necessary mindset and behaviors for
successful entrepreneurship, including proactive initiative, resilience, goal
orientation, and innovative thinking. The relationship between internal
locus of control and entrepreneurial intentions is well-documented in
psychological and entrepreneurial research.

2.1 Internal Locus of Control and Entrepreneurial Intention

Levenson explains that an internal locus of control is a personality trait
that reflects individuals' perception of their ability to influence various life
events through their actions (Levenson, 2021). Those with a strong
internal locus of control believe they can affect situations through their
efforts. Some researcher further emphasize that individuals who perceive
their actions as impactful on their lives exhibit this trait (Lii and Wong,
2018). The literature extensively explores and documents the connection
between internal locus of control and entrepreneurial intention. Ang and
Hong established that an internal locus of control is a key determinant of
entrepreneurial intention (Ang and Hong, 2020). They highlighted that an
internal locus of control supports to develop the entrepreneurial
intention. They argued that individuals who believe in their capacity to
influence outcomes are more likely to pursue entrepreneurial ventures.
This finding is echoed by who demonstrated that an internal locus of
control not only boosts entrepreneurial intentions but also enhances the
likelihood of individuals to act on these intentions (Zhao et al., 2010).

Similarly, a group researcher demonstrated that possessing an internal
locus of control can enhance individuals' entrepreneurial intentions (Zhao
etal, 2019). In other study, authors further confirmed the significant role
of internal locus of control in the formation of entrepreneurial intentions
(Baldegger et al,, 2017). Tentama and Abdussalam also found that an
internal locus of control positively influences entrepreneurial intention
(Tentama and Abdussalam, 2020). Individuals with an internal locus of
control are more likely to pursue entrepreneurship because they believe
that their decisions and actions directly impact their success in
entrepreneurial ventures (Karabulut, 2016). This trait is particularly
relevant among female entrepreneur, where a strong internal locus of
control can positively influence their entrepreneurial intentions, as
evidenced (Hsiung, 2018). The correlation between a strong internal locus
of control and entrepreneurial intention is also supported by Kristiansen
and Indarti, who concluded that the stronger the internal locus of control,
the higher the entrepreneurial intention (Kristiansen and Indarti, 2024).
Based on the above facts, the following hypothesis has been developed:

Hi: Internal locus of control has a significant effect on entrepreneurial
intention.

2.2 Internal Locus of Control and Family Support

Recent research highlights a significant relationship between internal
locus of control and family support in shaping entrepreneurial intentions.
Individuals with a strong internal locus of control, who believe they have
control over their life outcomes through their own actions, tend to exhibit
higher entrepreneurial intentions. This belief in personal agency drives
proactive behavior and persistence, key traits for successful
entrepreneurship. For example, a study involving vocational high school
students found that internal locus of control significantly predicts
entrepreneurial intentions, even more so than family support (Annisa et
al,, 2021). Family support, which includes emotional, social, and financial
assistance, is also critical in fostering entrepreneurial intentions.

A supportive family environment boosts confidence and motivation,
enabling individuals to take entrepreneurial risks. Emotional support
from family members enhances resilience, while financial backing

provides the necessary resources to initiate and sustain business ventures.
Research indicates that family support significantly impacts
entrepreneurial self-efficacy and motivation, thereby increasing the
likelihood of entrepreneurial activities (Hassan et al.,, 2020). Additionally,
cohesive and supportive families help mitigate perceived risks and
uncertainties associated with entrepreneurship, encouraging young
individuals to pursue entrepreneurial opportunities (Edelman etal., 2016)
. These findings underscore that while internal locus of control is a crucial
driver, the interplay between personal belief in one's capabilities and the
external support from family creates a robust foundation for
entrepreneurial intentions. The combined influence of these factors
enables young entrepreneurs to effectively navigate the challenges of
starting and running a business (Annisa et al., 2021; Hassan et al., 2020).
Based on the above facts, the following hypothesis has been proposed:

Hz: Internal locus of control has a significant effect on family support for
entrepreneurial intention.

2.3 Family Support and Entrepreneurial Intention

Family support plays a crucial role in shaping entrepreneurship
intentions, serving as both a motivational and practical foundation for
aspiring entrepreneurs. This influence can manifest through emotional
backing, financial assistance, and the provision of valuable social
networks, all of which contribute to the decision-making process and
persistence required for entrepreneurial endeavors (Wang et al,, 2021).
Emotional backing from family members instills confidence and resilience,
essential during the uncertain early stages of entrepreneurship. This
support reduces stress and fosters a secure environment where aspiring
entrepreneurs can take calculated risks and recover from setbacks more
effectively (Wang et al,, 2021). Financial assistance from family, whether
through direct investment or loans, lowers entry barriers, enabling
entrepreneurs to focus on their business objectives without the pressure
of securing external funding, which often comes with stringent conditions
(Powell and Eddleston, 2023). Additionally, the social capital provided by
family networks can open doors to crucial contacts, including potential
customers, suppliers, and mentors, thereby facilitating market entry and
growth (Anderson et al,, 2015).

Families also play a critical role in skill development and knowledge
transfer, especially when relatives have entrepreneurial experience
themselves. This mentorship can provide practical advice and insights,
enhancing the entrepreneurial skills and mindset necessary for success
(Ramos-Rodriguez etal., 2020). Cultural context further shapes the degree
of family support, with some cultures inherently valuing entrepreneurship
more highly than others, thereby influencing the encouragement and
resources provided (Hofstede, 2021). However, it is crucial for
entrepreneurs to balance this support with their autonomy to avoid
potential conflicts and ensure innovative freedom. Overall, family support
mitigates many risks associated with entrepreneurship, fostering a
conducive environment for entrepreneurial intentions and success (Kim
et al,, 2023). Based on the above facts, the following hypothesis has been
developed:

Hs: Family support has a significant indirect effect on entrepreneurial
intention.

2.4 Family Support as Mediator between Internal Locus Control and
Entrepreneurial Intention

Recent research underscores the importance of family support in
mediating the relationship between an internal locus of control and
entrepreneurial intention. Individuals with a strong internal locus of
control, who believe in their ability to influence outcomes through their
actions, are naturally inclined toward entrepreneurship. However, this
inclination is significantly strengthened by family support, which offers
emotional, financial, and practical assistance, thereby reducing the
perceived risks and uncertainties associated with entrepreneurial
ventures (Al Issa et al.,, 2023). Family support enhances this relationship
through various mechanisms. Firstly, it provides essential resources such
as capital, workspace, and business networks, lowering the barriers to
entry for aspiring entrepreneurs (Bhandari, 2022). Emotional support
from family member boosts self-confidence and resilience, reinforcing the
individual's belief in their ability to succeed despite challenges (Prasetyo
etal, 2023).

Additionally, family support reduces perceived risks, encouraging
individuals to take entrepreneurial risks that align with their internal
locus of control (Pham and Muntz, 2023). A study by some researchers
found that family support significantly enhances the positive relationship
between an internal locus of control and entrepreneurial intentions (Hsieh
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etal, 2022). Individuals with an internal locus of control were more likely
to pursue entrepreneurial ventures when they had substantial family
backing. Similarly, Sarma and Borah demonstrated that family support
provides not only practical resources but also emotional and motivational
support, which are critical for sustaining entrepreneurial efforts (Sarma
and Borah, 2022). Furthermore, a group researcher emphasized that a
supportive family network amplifies the confidence derived from an
internal locus of control, thereby fostering entrepreneurial intention
(Khan etal., 2023).

This aligns with findings by who noted that family support often acts as a
buffer against the stresses and uncertainties of entrepreneurship,
enhancing the likelihood of business success (Stroe et al, 2023). In
summary, the interplay between an internal locus of control, family
support, and entrepreneurial intention highlights the multifaceted nature
of entrepreneurial motivation. While an internal locus of control provides
the psychological foundation for entrepreneurial intention, family support
acts as a crucial mediator, translating this intention into actionable
entrepreneurial behavior. Thus, fostering a supportive family
environment is as important as cultivating an individual's internal locus of
control in promoting entrepreneurship. Based on the above facts, the
following hypothesis has been developed:

Ha: Family support mediates the relationship between internal locus control
entrepreneurial intention.

2.5 Theoretical Model

Figure 1 illustrates the theoretical mediation model utilized in this study,
adapted from Model 4 of the Process macro developed (Hayes, 2022). The
model includes a sole mediating variable, family support (FS), positioned
between the independent variable, locus of control (LC), and the
dependent variable, entrepreneurial intention (EI). Figure 1(a) presents
the total effect model (c-path) depicting the relationship between the
independent and dependent variables. Conversely, Figure 1(b) portrays
the indirect effects model, delineating the indirect paths (a-path and b-
path) as well as the direct effects between the independent and dependent
variables, while controlling for the mediating variable (c’-path).

Locus of Control

multiple non-responses. The collected data were analyzed using process
macro 4 (Hayes, 2022). To establish the internal reliability of the model,
the Cronbach's alpha reliability test has been conducted. This test helps
determine whether the items within each dimension were internally
consistent or not. The obtained Cronbach’s Alpha values for each variable
exceeded 0.7, indicating the reliability of the data for further analysis and
tests (Taber, 2018). Table 1 shows the Cronbach’s alpha scores of all
variables.

Table 1: Reliability Analysis
Variables Cronbach’s ].\]0' of Remarks
Alpha items
Locus of Control 0.922 7 Reliable
Family Support 0.875 5 Reliable
Entrepreneurial 0.949 13 Reliable
Intention

All the three variables satisfy the reliability threshold ranging the
Cronbach alpha from 0.875 to 0.949 (Cronbach, 1951). It describes the
extent to which all the items in a test measure the same concept (Tavako
and Dennick, 2011). The study relies on primary data acquired through
structured questionnaires encompassing a range of variables. The initial
section of the questionnaire focused on gathering demographic
information about the respondents, including age group, marital status,
academic qualifications, religion, forms of business, types of family,
amount of investment and number of employees. The subsequent part of
the questionnaire focused on the locus of control and entrepreneurial
intention as well as family support. In this study, a 5-point Likert scale was
employed to measure the level of various dimensions of locus of control
affecting the entrepreneurial intentions of female entrepreneurs in
Bharatpur metropolitan city, Chitwan. This research explores the
relationship between locus of control and entrepreneurial intentions on
the mediating effect of family support. The data were collected from 233
female entrepreneurs operating different types of business. Table 2
presents the types of business that are running by women entrepreneurs.

(a) Direct effect model

——¥|  Family Support

Locus of Control

(b) Indirect effect model
Figure 1: Hypothetical Mediation Model of the Study

The overall impact of the independent variable on the dependent variable
is illustrated by the regression coefficient predicting the dependent
variable from the independent variable, referred to as the c-path, as
displayed in Figure 1(a). Figure 1(b) illustrates the indirect effects of the
independent variable on the dependent variable, computed as the product
of the a-path and b-path (ab). The a-path signifies the regression
coefficient estimating the relationship between the independent variable
and the mediating variable, while the b-path denotes the partial regression
coefficient estimating the effect of both the independent and mediating
variables on the dependent variable. Furthermore, Figure 1(b) also
presents the c'-path, representing the direct effect of the independent
variable on the dependent variable while accounting for the mediating
variable.

[ Entreprencurship ‘ Table 2: Types of Business run by women Entrepreneurs
- Intention S.N. Types of Business | No. of Respondents Percentage
1. Tailoring 20 8.58
2. Beauty Parlor 22 9.44
IIl 3. Boutique Shop 21 9.01
4. Cosmetic Shop 23 9.87
. Enfrepre;e;rship 5. Grocery Shop 13 5.58
Intention 6. Fancy House 42 18.03
7. Restaurant 10 4.29
8. Milk Dairy 9 3.86
9. Sﬁgg‘; 2;‘;‘; 12 5.15
10| Gurgical store 5 215
11. Vegetable Shop 12 5.15
12. Sweet shops 5 2.15
13. Electrical Shop 6 2.58
14. Livestock 12 5.15
15. Beekeeping 4 1.72
16. Bakery Shops 8 3.43
17. Handicraft Business 9 3.86
Total 233 100

3. RESEARCH METHODS

This study has employed a descriptive and casual comparative research
design to achieve the stated objectives. The population of study comprises
all the female entrepreneurs operating micro enterprises in Bharatpur
Metropolitan city, Chitwan. The sample size for this study was 233
respondents. The questionnaire was distributed via personal visits, email,
and social media applications. Convenience sampling technique was used
in this study. Altogether, 280 questionnaires were distributed, out of
which 250 were returned (The response rate being 89 percent). Finally,
233 responses were used for data analysis, 17 were removed due to

Table 2 illustrates that the highest percentage of women entrepreneurs, at
18.03%, are engaged in fancy store businesses, while the lowest, at 1.72%,
are involved in beekeeping. The analysis of the table reveals that a
significant number of women entrepreneurs are participating in
conventional business sectors, largely influenced by limited access to
business knowledge, training, and technical skills. Nonetheless, these
entrepreneurs demonstrate a strong willingness to acquire technical
expertise and are prepared to transition away from traditional business
models to enhance their professional opportunities.
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Table 3: Demographic Profile of Respondents
Variables Frequency Percent
Marital Status
Married 185 79.4
Unmarried 48 20.6
Age
20-30 45 19.31
31-40 65 279
41-50 88 37.77
Above 50 35 15.02
Academic Qualification
Literate 48 20.6
School Level 95 40.77
Bachelor 81 34.77
Above Bachelor 9 3.86
Forms of Business
Sole Trading 145 62.23
Partnership 30 12.88
Private Company 58 24.89
Types of Family
Joint Family 98 42.06
Nuclear 135 57.94
Amount of Investment
Up to 2,00,000 65 279
2,00,001-5,00,000 62 26.61
5,00,001-10,00,000 42 18.03
Above 10,00,000 64 27.46
No. of Employees
None 102 43.78
Upto5 98 42.06
6to 10 25 10.73
Above 10 8 3.43

Table 3 revealed the respondents’ profile. Out of the total respondents,
79.4 percent respondents were married and 20.6 percent were unmarried.
The survey showed that the majority of married women are involved in
their own business in the comparison of unmarried women. Out of them,
19.31 percent were between the age of 20 to 30 years, 27.9 percent on the
age group 31 to 4o years, 37.77 percent on the age group 41-50 and 15.02
percent belongs the age group above 50. Out of the total respondents, 20.6
percent women entrepreneur were literate, 40.77 percent have passed
school level, 34.77 percent have passed bachelor’s degree and 3.86
percent have above bachelor degree. Majority of the respondents (62.33
percent) have registered their business as sole trading concern; 12.88

percent have partnership firm and only 24.89 percent have private
company. Majority of the respondents (57.94 percent) have nuclear family
and 42.06 percent have joint family. Out of the total respondents, 27.9
percent respondents invested up to 2,00,000, 26.61 percent respondents
invested 2,00,001 to 5,00,000, 18.03 percent invested 5,00,001 to
10,00,000 and 27.46 percent invested more than 10,00,000 in their
business. Out of the total respondents, 43.78 percent women entrepreneur
running their business without any employees, 42.06 percent have 1 to 5
employees, 10.73 percent have 6 to 10 employees and 3.43 percent have
more than 10 employees.

4. RESULTS

4.1 Descriptive Analysis

The descriptive analysis and correlation coefficients of the variables used
in the study has been presented in table 4. The mean values for Internal
Locus of Control (ILC), Entrepreneurial Intention (EI) and Family Support
(FS) were 3.32, 3.44, and 3.05 respectively. It implies that all these factors
are perceived as in the satisfactory state in their respective organizations
since the questionnaire items were based on a 5-points Likert scale.

Table 4: Descriptive Analysis and Correlation Coefficients
Mean SD ILC EI FS
ILC 3.32 0.92 1
EI 3.44 0.94 0.780™ 1
FS 3.05 0.92 0.634™ | 0.715™ 1

**p < 0.01 Source: Field survey,2024

The Pearson Correlation Co-efficient test was employed to analyze the
correlation between the variables under study. The analysis shows a
positive and significant relationship between ILC, EI and FS. ILC has
positive and significant relationship with the mediating variable FS (r=
0.634, p< 0.00) and the dependent variable EI (r= 0.780, p< 0.00).
Moreover, the mediating variable FS showed a more significant and
stronger relationship with it (r= 0.715, p< 0.00).

4.2 Test of Hypothesis

The primary objective of this study is to examine the direct and indirect
effects of ILC on EI, with FS acting as a mediator. Thus, ILC is the
independent variable, El is the dependent variable, and FS is the mediating
variable. The hypotheses were tested through a mediation analysis which
was conducted using the PROCESS macro (Hayes, 2013). The analysis
includes the calculation of confidence intervals for indirect effects using
bootstrapping with 5000 samples.

4.3 Total Effects of Internal Locus of Control to Entrepreneurial
Intention (c path)

Table 5 presents the total effect of Internal Locus of Control (ILC) on
Entrepreneurial Intention (EI). The results indicate that ILC significantly
influences EI ( =0.7998, p=0.0000, LLCI = 0.7167, ULCI = 0.8830). As the
confidence interval does not include zero, the total effect of ILC on EI (path
c) is significant. Therefore, Hi, which posits that ILC has a significant effect
on El is supported.

Table 5: Regression Analysis of ILC on EI
R R-sq MSE F dfl df2 P
0.7802 0.6086 0.3500 359.2433 1 231 0.00
Model
Coefficient SE t p LLCI ULCI
Constant 0.7891 0.1452 5.4329 .0000 0.5029 1.0752
ILC 0.7998 0.0422 18.9537 .0000 0.7167 0.8830

4.4 Relationship between Internal Locus of Control and Family
Support (path a)

The results from the Process macro for the indirect effect of ILC on FS are
shown in Table 6. ILC has a significant impact on FS (§ = 0.6371, p = 0.000,

LLCI = 0.5362, ULCI = 0.7379). Because the confidence interval does not
include zero, the effect of ILC on FS (path a) is significant. Therefore,
hypothesis Hz, which states that ILC positively and indirectly predicts FS,
is supported.
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Table 6: Regression Analysis of ILC on FS
R R-sq MSE F df1 df2 P
0.6337 0.4016 0.5147 155.0050 1 231 0.00
Model
Coefficient SE t p LLCI ULCI
Constant 0.9384 0.1761 5.3284 0.0000 0.5914 1.2854
ILC 0.6371 0.0512 12.4501 0.0000 0.5362 0.7379

4.5 Indirect Effects of Family Support on Entrepreneurial Intention
(b path)

Table 7 displays the regression results with Entrepreneurial Intention (EI)
as the dependent variable and both Internal Locus of Control (ILC) and

Family Support (FS) as independent variables. FS has a significant indirect
effecton EI (=0.3751,t="7.7466,p =.000, LLCI = 0.2797, ULCI = 0.4706).
Since the confidence interval does not include zero, the b path is
significant, supporting Hs, which asserts that FS positively and indirectly
predicts El is supported.

Table 7: Regression Analysis of ILC and FS on EI
R R-sq MSE F dfl df2 P
0.8304 0.6896 0.2788 255.5118 2 230 0.00
Model

Coefficient SE t p LLCI ULCI
Constant 0.4370 0.1374 3.1817 0.0017 0.1664 0.7077
ILC 0.5608 0.0487 11.5198 0.0000 0.4649 0.6568
FS 0.3751 0.0484 7.7466 0.0000 0.2797 0.4706

4.6 Direct Effects of ILC on EI While Comtrolling for FS (c' path)

When controlling for FS, ILC has a significant effect on EI (§ = 0.5608, t =
11.5158, p = 0.0000, LLCI = 0.4649, ULCI = 0.6568). This indicates that FS

partially mediates the relationship between ILC and EI The indirect effect
of ILC on EI via FS is also significant ( = 0.2390, bootstrapped 95% ClI:
[0.1431, 0.3414]), demonstrating that ILC influences EI through FS as well.

Table 8: Summary of Total, Direct, and Indirect Effects of ILC on EI
Effect Type Effect SE t p LLCI ULCI

Total Effect of 0.7998 0.0422 18.9537 0.0000 0.7167 0.8830
ILC on EI

Direct Effect of 0.5608 0.0487 11.5198 0.0000 0.4649 0.6568
ILC on EI

Indirect Effect of ILC on EI through FS Effect BootSE BootLLCI BootULCI
FS 0.2390 0.0503 0.1431 0.3414

The results support a partial mediation model where FS mediates the
relationship between ILC and EI. ILC significantly affects FS, which in turn
significantly affects EI. Therefore, Hs, stating that FS mediates the
relationship between ILC and EI, is accepted.

The mediation analysis indicates that ILC significantly affects EI both
directly and indirectly through FS. The total effect of ILC on EI is partially
mediated by FS, underscoring the importance of considering both direct
and indirect pathways to fully understand the impact of ILC on EI. The final
measurement model has been presented in figure 2.

Internal Locus of Entrepreneurial
Control Intention

0.7998

(a) Direct effect model

Family Support I [ 0.3751

0.6371 v
Entrepreneurial

Internal Locus of
0.5608 ‘

Control Intention

(b) Indirect effect model
Figure 2: Final mediation model

The findings of this study reveal that internal locus of control has a
significant effect on entrepreneurial intention of female entrepreneurs.
Internal locus of control and family support are important factors for
enhancing the entrepreneurial intention in Nepalese context. The study

further supported that individuals with an internal locus of control tend to
develop entrepreneurial intentions and perform well in entrepreneurial
roles. Furthermore, a study found that an individual's perception of their
ability to control the outcomes of their actions has a significant influence
on their entrepreneurial intentions.

5. DISCUSSION

The primary aim of this research was to explore the mediating role of
Family Support (FS) in the relationship between Internal Locus of Control
(ILC) and Entrepreneurial Intention (EI) among female micro-
entrepreneurs in Bharatpur Metropolitan City, Chitwan, Nepal. The
findings of the study support a partial mediation model, demonstrating
that Family Support plays a crucial mediating role in the link between ILC
and EL Specifically, the results reveal that ILC significantly influences the
level of Family Support received by female micro-entrepreneurs, which
subsequently has a substantial impact on their Entrepreneurial Intentions.

This study indicates that female micro-entrepreneurs who exhibit a strong
Internal Locus of Control believing they have control over their life events
and outcomes tend to receive higher levels of support from their families.
This familial support, in turn, greatly enhances their intentions to pursue
entrepreneurial activities. The study highlights the interconnectedness of
psychological factors and social support systems in fostering
entrepreneurial intentions.

The implications of these findings are significant for policymakers,
development practitioners, and support organizations aiming to promote
female entrepreneurship in Nepal. Programs designed to strengthen the
Internal Locus of Control among female entrepreneurs should also
consider strategies to enhance family support mechanisms. By fostering
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environments where family support is robust and consistent, the
entrepreneurial intentions of female micro-entrepreneurs can be
significantly bolstered, leading to greater entrepreneurial activity and
economic empowerment among women in Nepal. This dual focus on
individual psychological empowerment and family dynamics can serve as
a comprehensive approach to supporting and sustaining female
entrepreneurship in the region.

The study has similar and contradict result with the previous studies.
Some researchers found a significant positive correlation between
internal locus of control and entrepreneurial intentions (Mueller and
Thomas, 2001). They emphasized that individuals perceiving control over
life events are more inclined towards entrepreneurial activities. Similarly,
Rauch and Frese indicated that an internal locus of control correlates with
entrepreneurial success and proactive behavior (Rauch and Frese, 2007).
A group researcher further supported this, demonstrating that individuals
with an internal locus of control tend to develop entrepreneurial
intentions and perform well in entrepreneurial roles (Zhao et al., 2010).
Furthermore, a study found that an individual's perception of their ability
to control the outcomes of their actions has a significant influence on their
entrepreneurial intentions (Aulia and Evanita, 2020). Women who believe
they control their destinies exhibit higher entrepreneurial intentions due
to increased self-efficacy and a greater propensity for risk-taking, both
essential traits for entrepreneurship (Frontiers, 2024).

However, Shapero and Sokol highlight the importance of social and
environmental factors over individual traits in shaping entrepreneurial
behavior (Shapero and Sokol, 2022). Fayolle, Gailly, and Lassas-Clerc
suggest that educational interventions can outweigh the influence of
personal traits, indicating a more nuanced view of entrepreneurial
intention (Fayolle et al,, 2016). Regarding the mediating role of family
support, found that strong family support amplifies entrepreneurial
intentions among individuals with an internal locus of control (Zellweger
et al, 2011). Similarly, Lifian and Santos highlighted the role of family
support in translating internal locus of control into entrepreneurial
aspirations (Lifidn and Santos, 2007). However, some researcher also
concluded that family support may not effectively mediate the relationship
between internal locus of control and entrepreneurial intention
(Shirokova et al., 2016).

6. CONCLUSION

The study on the role of internal locus of control in the entrepreneurial
intention of women micro-entrepreneurs in Nepal, with a focus on the
mediating role of family support, reveals several significant insights.
Firstly, it confirms that an internal locus of control, characterized by a
strong belief in one's own ability to control events and outcomes, is a
critical determinant of entrepreneurial intention among women micro-
entrepreneurs. Women who believe that they have control over their
entrepreneurial success are more likely to exhibit higher entrepreneurial
intentions.

Secondly, the research highlights the pivotal role of family support as a
mediator in this relationship. Family support, encompassing emotional,
financial, and practical assistance, significantly enhances the
entrepreneurial intentions of women micro-entrepreneurs. The findings
suggest that family support not only provides the necessary resources and
encouragement but also reinforces the women's confidence in their
entrepreneurial capabilities, thereby amplifying the effect of an internal
locus of control on entrepreneurial intention. Moreover, the study
underscores the unique socio-cultural context of Nepal, where family
dynamics play an influential role in women's entrepreneurial activities. In
a society where women often face additional barriers to entrepreneurship,
such as societal norms and limited access to resources, family support
emerges as a vital enabler of entrepreneurial endeavors.

In conclusion, fostering an internal locus of control and enhancing family
support are crucial strategies for promoting entrepreneurship among
women micro-entrepreneurs in Nepal. Policies and programs aimed at
encouraging women's entrepreneurship should focus on building their
self-efficacy and ensuring robust family support systems. By addressing
these areas, it is possible to create a more conducive environment for
women entrepreneurs, thereby contributing to economic development
and gender equality in Nepal.

IMPLICATION OF THE STUDY

The research on the role of internal locus of control in the entrepreneurial
intentions of women micro-entrepreneurs in Nepal, with a focus on the
mediating role of family support, highlights significant implications for
policy, education, and social frameworks. It underscores the necessity for

targeted support programs that enhance self-efficacy among women and
involve their families, promoting a supportive home environment
conducive to entrepreneurial activities. Educational initiatives can
integrate personal development and entrepreneurial skills into their
curricula, while awareness campaigns can shift cultural attitudes to
recognize and value the role of family support. This research also suggests
practical strategies for women entrepreneurs to leverage family support
and self-empowerment, contributing to broader gender equality in
entrepreneurship. Furthermore, it opens avenues for future research on
the interplay between personal and familial factors in different cultural
contexts and emphasizes the importance of tailored support services and
mentorship programs in business development.

LIMITATION AND SCOPE FOR FUTURE RESEARCH

This study on the role of internal locus of control in the entrepreneurial
intentions of women micro-entrepreneurs in Nepal, with a focus on the
mediating role of family support, is limited by factors such as a potentially
non-representative sample size, reliance on self-reported data, and the
cross-sectional nature of the research, which hinders causal inferences.
Additionally, cultural specificity and the narrow scope of examined
variables further constrain the generalizability of findings. Future
research should consider longitudinal studies to establish causality,
diversify the sample to include various socio-economic backgrounds, and
conduct comparative studies across different cultural contexts. Exploring
the impact of other support systems, digital tools, and additional
mediators and moderators, alongside qualitative methods, can provide a
more comprehensive understanding of the factors shaping
entrepreneurial intentions among women micro-entrepreneurs in Nepal.
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